Not just
recording...
Tele-Branding!
"When was the last time
your company evaluated the
job its present phone system
was doing at delivering the
intended 'corporate' image? Is
the quality consistent with your
company's marketing and
advertising materials?
If you’re going to use
prerecorded announcements in
your telephone presentation,
they should be the best quality
recordings they can possibly
be!” —Paul Beran, President/
CEO
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n What is Tele-Branding?
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Problem is, business owners don’t
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their telephone system.
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"Tele-Branding" is used to describe ment. Not to detract from the exper-
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bilities when designing and recording

sense at all in today's economy!

Call 1-888-ADVERTEL for
a no-cost initial evaluation.

